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CARREFOUR DES FOURNISSEURS

DE L'INDUSTRIE COSMETIQUE on 9 & 1 0 June 2026!

CFIC, the trade show dedicated to the environmental transformation of the cosmetics
industry, invites you to its 3rd edition. The aim? To collectively imagine and build the
future of the cosmetics industry !

MEANINGFUL COLLABORATIONS

From the outset, the CFIC has been able to count on the active support of Cosmed, a founding partner fully
involved in designing an event that listens to the real needs of the cosmetics industry. And because the
environmental transition cannot succeed without synergy, the CFIC continues to surround itself with
committed partners who share a common ambition: to accelerate change.

Lastyear's event highlighted some fundamental needs: thinking about more sustainable sourcing models,
imagining new supply chains, integrating eco-design into the design of new products, etc. These are all levers
that call for greater dialogue between the worlds of cosmetics, research, agriculture and innovation.

In 2026, this ambition will be realised by welcoming the world of agriculture for the two days of the event.
Thanks to the efforts of our partners - professional networks, technical centres, institutions, innovation
clusters - we hope to encourage the emergence of new synergies between the upstream and downstream
parts of the industry.

(@) ) #coFARMING a’b innov/tgane> 385 COSIVIED

VU

CFIC 2026 is positioning itself more than ever as a catalyst for cooperation and action, with a mission to :

- Develop practical, operational solutions,

- Build bridges between expertise and regions,

- Create sustainable links between agriculture, industry and innovation,

- Promote pioneering initiatives (eco-design, biotech, regenerative agriculture, etc.),
- Support players in their transition paths,

- Encourage a collective dynamic to transform production models in depth.
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- Biodiversity, regenerative practices, bio-

inspired innovations... When nature becomes
the engine of transformation !




IN 2026, CFIC SETS ITS SIGHTS ON
THE SOUTH REGION, WE TELL
YOU WHY!

We opted for an itinerant format to reflect the
regional dynamics of the industry and build up
a real territorial network by alternating between
the North and South, in the heart of the major
industrial basins. In this way, Marseille has
established itself as an area of openness,
innovation and collaboration, conducive to the
deployment of concrete solutions to support
the transition of the cosmetics industry.

Julie VOYER, Director of the CFIC

Marseille was an obvious choice for this year's
CFIC. The southern region, the cradle of natural
products, boasts a complete ecosystem - from
agricultural production to industrial innovation
- and is particularly well placed to deal with
water and energy issues, which are at the heart
of the transitions supported by the show.

Jean-Marc Giroux, President of COSMED

THE COSMETICS
INDUSTRY IN THE
SOUTH OF FRANCE

1 214 companies

18 000 jobs

4,9 milliards in annual sales
France's No. 1 producer of fragrant,
aromatic and medicinal plants (PPAM)
1,200 farms - 43 species - 32,000
hectares No. 1 region in France for the
production of organically-grown PPAM

Companies such as:

Aromazone - Arkopharma - Arthes -
Beauty Nails - Capsum - Florame - La
Companie de Provence - Laboratoires

M&L - L'Occitane - Laboratoires
KOSMEDO - Laboratoires BEA -

Laboratoires Lierac - Laboratoires
Vichy - Laboratoires Galénic - Marius
Fabre - NAOS les laboratoires - Panier

des sens - Parfumerie Fragonard -
Pharma&Beauty - P6le Cosmétique -
Savonnerie de Haute Provence - Sofia

Cosmeétiques - Terre d'Oc - Thalgo
Cosmetic - Robertet ... and many
others
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ANTICIPATING, ADAPTING, TRANSFORMING

Faced with an ever-changing regulatory framework and increasingly demanding consumers, companies
need to rethink their practices. CFIC gives them the keys to taking action: a concentrate of concrete
solutions for transforming production processes, rethinking formulas and innovating with packaging. It's a
unique opportunity to become more agile, speed up the environmental transition... and stay one step
ahead.

CFIC, the only show 100% dedicated to environmental innovation for the cosmetics industry, stands out by
bringing together concrete solutions in 4 key links in the value chain at the heart of the show:
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TARGETED, EFFECTIVE SUPPORT

To inspire, connect and support the sustainable transformation of the industry, 4 key themes will be
explored through the exhibitors' offer, the presentations by inspiring speakers...

Low-carbon: accelerating the switch to renewable, local
resources and green chemistry.
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‘ Circular economy: reduce, reuse, recycle - from
agricultural co-products to refillable or recyclable packaging.
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ﬂRegenerative practices & Positive Nature : supporting
sustainable farming practices, preserving biodiversity,
developing biotechnologies.

O Water conservation: aiming for water sobriety, reducing

pollution and innovating with anhydrous formulas. @
: . X

And to take things a step further, participatory worksh

will feed into the collective thinking process, with the aim o 4

brainstorming, testing and co-creating new models together,
and bringing to light new avenues for the sustainable
transformation of the cosmetics industry. -
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YOUR PRIVILEGED CONTACTS The 2024 edition in brief :

In the Centre Val de Loire region
Laure MENDES, Communications & Marketing Manager, 150 exhibitors
CFIC Trade Fair 2,300 trade visitors
06 77 40 21 30 - |]aure.mendes@gl-events.com SR s e e snlrie s
Elsa MARQUIER, Head of Communications and Purchasing they were looking for
Group, at COSMED 20% of visitors plan to setup a
04.42.16.63.81 - e.marquier@cosmed.fr partnership within 6 months

82% of visitors identified potential
new partners

GL events Exhibitions organises trade and consumer shows in France and abroad. It is positioned as a
benchmark player, close to the communities it serves. The Group's exhibitions are spread across the major
economic sectors: industry, construction, culture and leisure, housing, the environment, retail and
distribution, etc. In particular, there are a number of strong sectors
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— fashion and textiles, food and drink, swimming pools, etc. - for which the Group organises international events, major
meetings for the professions concerned. This sectoral diversity is reinforced by a geographical spread over several
continents, and by a combination of BtoB and BtoC trade shows. GL events Exhibitions organises 103 events in France
and abroad, bringing together more than 17,800 exhibitors and more than 910,660 visitors.

® CQS /\/\E COSMED is the leading trade association representing French cosmetics companies,
:: 4 B : with over 1,000 member companies. It defends the interests of VSE-SMEs and ETls

through regulatory and scientific contributions.
which are internationally recognised. It also establishes regular dialogue between the cosmetics sector and regional
ministries, members of parliament and institutional bodies. COSMED is now the leading ecosystem in the cosmetics sector
and contributes to the development of companies by providing pooled services: cosmetics regulatory watch for 120
countries, issue of Certificates of Free Sale, support for companies at international trade fairs, professional training,
group purchasing, support for the environmental transition, organisation of conferences.
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