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QUELQUES
RAPPELS SUR LE
ENJEUX ET
PRINCIPES




AUJOURD’HUI, NOUS NE TRAITERONS PAS LES BASES DE L’IA GENERATIVE

L’IA GENERATIVE : LE PROMPT ® TOUT

1. Forming a Database and
Training the model

3. Generating
Content

2. Inputting a
Prompt

HU SOURCE(S) : DALL-E 2

|jU_B INSTITUTE SOURCE : RETROUVEZ MA PREMIERE KEYNOTES SUR LES PRINCIPES ET ENJEUX DE L’IA GENERATIVE ICI 5



https://www.youtube.com/watch?v=wHXuvxBMahU&ab_channel=HUBInstitute
https://www.youtube.com/watch?v=wHXuvxBMahU&ab_channel=HUBInstitute

A : PAS UNE MAIS DE NOMBREUSES TECHNOLOGIES CONNEXES
CYCLE DU HYPE PAR GARTNER

Robots Intelligents Temps nécessaire

Modéles de fondation ‘ Données synthétiques ‘

Moins de 2 ans

|A Responsable 1A de pointe ® 25ans
® 5-10ans
|IA Générative Graphs de connaissance ® Plusde 10 ans
Modeéles de calcul
neuromorphiques
Systemes d'IA
opérationnelle

$ Gestion des risques IA Traitement du langage naturel
=
g |IA Composite Ethique numérique
)
2 Intelligence Cits o t'

de décision 'S drapprentissage Computer vision

et de fabrication d'lA P
Ingénierie |A
|A Data-centrique Services Cloud 1A
|IA Causale Data Labeling
|A informée
par la physique Deep Learning Applications intelligentes
Intelligence générale
I Véhicules autonomes
Sommet des attentes
Lancement surdimensionnées Creux des désillusions Pente de consolidation Plateau de productivité

Temps

SOURCE : GARTNER

INSTITUTE

pour atteindre le plateau :
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IA GENERATIVE : UNE VAGUE QUI VA IMPACTER UNE GRANDE PARTIE DU TERTIAIRE

Generative Al’s impact across potential corporate use cases
® Sales %

Software engineering

for corporate IT . . g .
rcopoale ) Knowledge-based roles will see the greatest leap in productivity from generative Al
Software engineering
(for product development) @

® Marketing

o @ by function

Customer operations

Estimated percentage of labor time that can be automated using generative Al

50% Management, finance, ops
® Product and R&D' 40% IT
| 37% Marketing and PR
40 . | 32% .
' . ‘ | Sales and customer service
| | ® 29%
T Legal Research ® |
Impact, $ billion ? 37% 36% l ®
® Supply chain o Administrative
31% Supply chain
20 13%
|
Manufacturing ©
® Finance @ Risk and comphance h @
I
Talent and organization (incl HR) 0 Manmacm;?
(¢

®
® Procurement management

@ @ ,
Legal

Corporate IT

ot
Strategy BAIN & COMPANY (¥

@ ricing

Impact as a percentage of functional spend, %

HUB INSTITUTE SOURCE : BAIN



https://www.bain.com/insights/how-generative-ai-will-supercharge-productivity-snap-chart/
https://vimeo.com/829521436
https://www.bain.com/insights/how-generative-ai-will-supercharge-productivity-snap-chart/

UNE ADOPTION INEDITE DUE A UN ENORME BOOST DE LA PRODUCTIVITE

lllustrateur humain : 4 jours MidJourney : 2h

@ SOURCE(S) : HUB INSTITUTE 9
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MIDJOURNEY / DALL-E / ADOBE FIREFLY : CREER DES ELEMENTS PLUS RAPIDEMENT

DESIGN
D'INTERIEUR

RETAIL

SOURCE : RETAILBUZZ.FR / BESTAIPROMPTS.ART
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MID D URNEYA LANCE LA FONCTION IN PAINTING (COMME ADOBE FIREFLY) EN AOUTX

N When you're ready, edit the prompt to describe the new image

i A - AR

@ SOURCE : MATT WOLFE n
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: TRANSFORMER UNE IMAGE MIDJOURNEY EN VIDEO AVEC RUNWAY.ML

Midjourney Gen-2 in Runway

Generative Al

@ SOURCE : RETAILBUZZ.FR / BESTAIPROMPTS.ART n
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L’ARRIVEE EN COURS D’OFFICE 365 COPILOT : COMME UN ASSISTANT

MICROSOFT 365

Copilot in e o B e o x 0 dr -
PowerPoint

Proposal to
supply sustainable

building material

HUB INSTITUTE SOURCE : MICROSOFT 13



https://www.youtube.com/watch?v=fzoZ_f7ji5Q
https://www.youtube.com/watch?v=fzoZ_f7ji5Q

L’ARRIVEE EN COURS DE GOOGLE DUET Al DANS WORKSPACE

Product Announcements

Now Available: Duet Al for Google Workspace

August 29, 2023

4 Duet Al C X

Summary of Q3 financial
performance

« ROl was up 20% YoY

+ Inbound leads increased by 12%

+ Recurring sales dropped by 35%

Duet Al for Workspace

4+ Dive deeper into the ROI for
this quarter

4 How many inbound sales were
there in Q3?

4+ Create a presentation of this
information

Show all

Send a message

vV @ b«

Google Workspace

HUB INSTITUTE SOURCE : GOOGLE DUET Al 14


https://workspace.google.com/blog/product-announcements/duet-ai-in-workspace-now-available
http://www.apple.com/uk
https://www.youtube.com/watch?v=IPWFCJThYzs&ab_channel=Google

TEXT TO CODING : ECONOMISER 30 A 55% DE TEMPS (ET D’ARGENT)

. » AMAZON CODE
MICROSOFT GITHUB COPILOT X VIVID.LOL , WHISPERER

Click on your app.
ke iy Edit with Al.
Redefining developer productivit - odeWhisperer

styling tools for the last 20%. , L ,
> uild applications faster and more securely with your A

Prompt
pding companion

| 46%

code written

USECODEX.COM £ REPLIT GHOSTWRITER &

g ) (product ) (ai)

hostwriter AI & Complete Code Beta

Sep 8 2022 by Amjad Masad, Samip Dahal, Giuseppe Burtini, Alexandre Cai

when we announced Multiplayer Mode, we said it's the most significant evolution of

090%

faster coding

Codex gives nhew meaning
to your code base.

 © 0,000+

businesses have used it

date: Ghostwriter is out now!

Codex is an IDE extension that allows any engineer to attach

comments, questions, notes or any kind of content to specific
lines of code.

blit to date. For the first time, you could share a URL with a friend, student, or coworker an¢

a shared text editor and runtime — no setup required. Replit Multiplayer is changing how {

e GOOGLE BARD Al, CODEX PAR OPEN Al
e STARCODER & SAFECODER PAR HUGGING FACE Install VS Code Extension

e STABLE CODE PAR STABILITY.Al

o GPT CODE INTERPRETER, BAIDU COMATE
 META LLAMA 2 CODE, CURSOR.SO

ire generation of programmers learn how to code and make software.

lay, we're announcing Ghostwriter, which infuses state-of-the-art intelligence into nearly 3
features. Ghostwriter sports an ML-powered pair programmer that completes your co
ealtime, tools to generate, transform, and explain code, and an in-editor search utili

t lets you find and import open-source code without leaving your editor (think

ckoverflow in your editor).

SOURCE(S) : HUB INSTITUTE
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https://blog.google/technology/ai/code-with-bard/
https://huggingface.co/blog/starcoder
https://twitter.com/moritzkremb/status/1654107314528612355
https://www.youtube.com/watch?v=5R7RUv-PG0k&ab_channel=BaiduInc.
http://cursor.so/

IA GENERATIVE : UNE VAGUE QUI VA CHANGER LE MONDE DU TRAVAIL
23% DES JOBS DANS LE MONDE (152 MILLIONS D’EMPLOIS) VONT ETRE IMPACTES &

One million Lost jobs Stable jobs @® \ew jobs

The labor market will undergo
significant changes with the
loss of 83 million jobs and
the creation of 69 million

new jobs in the next five years.
This represents a structural shift

23%
of today’s jobs
will change

of 152 million jobs, equivalent
to 23% of the dataset.

i Data on Stage
I Webinar by statista %

I'M INSTITUTE SOURCE : STATISTA, THE ARTIFICIAL INTELLIGENCE (Al) REVOLUTION: HOW Al IS POISED TO TRANSFORM INDUSTRIES AND RESHAPE THE FUTURE, JUNE 2023


https://vimeo.com/829521436
https://vimeo.com/829521436

LES SALARIES S’EMPARENT + VITE DE L’IA GENERATIVE PLUS VITE QUE LA DSI &

LES

FRANCAIS
ET LES
IA GENERATIVES

Etude réalisée par I''fop pour Talan en mai 2023

L'enquéte a été menée aupres d'un échantillon de 1008 personnes, représentatif de la population

I/L)[_)

74,

francaise agée de 18 ans et plus.

Talan"

de ces Francais pensent
qu'elles constituent une
nouvelle révolution
industrielle

des Francais ont
entendu parler
des IA génératives

62%
ChatGPT

1%

des Francais qui
utilisent les IA
génératives dans

I'entreprise
ne le disent pas
a leur supérieur

hiérarchique

IA génératives
les plus citées

16% | y LA

Bing  Midjourney
+ OpenAl

estiment que les
enseignants doivent s’en
saisir pour en enseigner
les avantages et
inconvénients

souhaitent que I'Etat frangais
soutienne davantage I'émergence

A | d'entreprises francaises qui
~  développent des IA génératives

estiment ne pas avoir les
connaissances suffisantes pour les
utiliser. Un énorme effort de
formation semblie donc nécessaire

ont des des craintes vis-a-vis de
I'émergence des IA génératives

Usages les plus
frequents


https://www.precedenceresearch.com/generative-ai-market
https://karpathy.medium.com/software-2-0-a64152b37c35
https://talan.com/actualites/detail-actualites/news/sondage-ifop-talan-les-francais-et-les-ia-generatives/

IA GENERATIVE : UNE EXPLOSION INCROYABLE DU NOMBRE D’OUTILS...
MAIS BEAUCOUP NE SONT PAS ENCORE SATISFAISANTS AU NIVEAU B2B > VEILLE ET TESTS IMPORTANTS

The Al prompt was “salmon in the
river”. So majestic.

(.) Jasper

ANTHROP\C Omneky

() Omneky copy.ai ’Q Elon Musk & @
£ writesonic P aelonmusk

U DeepM'nd % ) ContentBot.ai
stability.ai 4 frase ’
@ Gi surrer / M Outplay
8 WRITER TR¢
6 % & Rytr Smartwriter.ai
o |
s Cc
l‘ljl NN VOICEMOD a ' ’
{}, W& WELLSAID k- {

’ “me 10 Al Tools that

\‘«
- will... ~Everyone

“feoqui iistnr

podcast.ai

Mintlifyoomm. .
¢
. Application Edt
S t enogr aphy Bu“d.( p p ’hng/ Generatic
Web APP Landscape 4. tavus
_— : Debuild ‘,d. {{} synthes
L L Enzyme «.4.
< durable 06/2023 depuis Earth -
o seek
WMUTABLE A % enAr
187k\' ...... s 1441 citations
- VIZCOM f

Oreplit  GhostWriter |

Aragon ' @opaie>2
& GitHub Copilot vizard 228k J'aime 1665 s

CALA
IB cogrom © Diagram

©) rapidops
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https://www.reddit.com/r/aiArt/comments/ybnj7n/the_ai_prompt_was_salmon_in_the_river/
https://www.reddit.com/r/aiArt/comments/ybnj7n/the_ai_prompt_was_salmon_in_the_river/

APPLICATIONS IA GEN : UN INCROYABLE TSUNAMI D’INNOVATIONS EN QUELQUES SEMAINES/MOIS

TEXTE & CODE IMAGES
" h\ Midjourney
'l 0@ OpenAl Ca’um
o DALL-E 2
J Jasper stability.a

Lightricks

superrTy 1 CXICA

AdCreativeci

5 Booth.ai

@ grammarl
_/ I Rytr Q a

B excelformulabot

Scribble Diffusion

siM B0 w7
ﬂOmGlIX HUGGING FACE e scenorio e
F.\ Adobe & Galileo Al
O t Om e Q . shutterstwck'. N
beautiful.ai ZMO.AI

AUDIO

RESTA

MURFA|

LE.Al

+::USICO

0 beatoven.ai

A poised

lIElevenlLabs

YouTube Summary I3
with ChatGPT

Ol

Otter.ai

steno

checksub,

Geepdub.ai

R=rLICA

N soundful
STACCATO

DsIRACT

VIDEO SEARCH
& Quickvid.ai G leQ
. nerfstudio
EVIDZNTLY
Lei1dPix ¢ Twelve Labs
Waymark

[«¢] animatico DD

p-e-n-Ci @ algolia
)“ seelk
{"} synthesia
,—'r Rephrase.ai W Heyday
A machines b BIng O orera
v Hour ~
DEEPBRAIN Al * One .' . . . Y
wonder runway
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https://www.shutterstock.com/fr/ai-image-generator

JA GENERATIVE ET IMPACTS SKILLS / METIERS

3 ETAPES DANS LUSAGE EN ENTREPRISE (36 PROCHAINS MOIS)

Usage personnel des Adoption massive en Choix et intégration
outils grand public bureautique B2B d’outils LLM meétiers
ChatGPT et BARD Office365 Copilot + avec vos datas privés
’ Instance privee GPT4
ou Google Duet Marketing & Com’
B”dk RH
@ Open f; Copiiot . = . . . Flnance
— T Sales & CRM
Chatqu i

DANS TOUS LES CAS : ACCULTURATION, FORMATION, COMMUNICATION ET GOUVERNANCE A METTRE EN PLACE

HUB INSTITUTE




SEULES LES ENTREPRISES AYANT FAIT LES EFFORTS D’UN SOCLE DATA
POURRONT ABORDER LA REVOLUTION DE L'IA EN ESPERER EN SAISIR LES FRUITS

HUB INSTITUTE

Type of data

Unstructured

Semi-structured

Structured

Complaints
Analytics
Audit: Audit .Audut: | Sem.ce: Sc.mnce:
— Corrective/Preventive Service Service Level
Report . : SRl
Action Report Effectiveness Optimization
Treasury: Quality: Marketing:
Hedging Customer Campaign
Effectiveness Satisfaction Effectiveness
After-sales:
Warranty
Analytics
Treasury: Finance: Finance: Total
Cash Flow Profitability Enterprise
Report Analysis Cost
HR: Payroll Sales: Daily Finance: P&L Quaiity: Cost Wep: E-
Report Performance Report of Poor commerce/
Quality Web Analytics

Spectrum of analytical needs, with increasing complexity

Quality: Customer

Marketing:
Market
Intelligence

Marketing:

Customer

Sentiment Analysis

Purchasing:
True Supplier
Cost

Sales: Cross-
sell, Up-sell
Analytics

Environment:
Energy
Optimization

Marketing:

Price Waterfall
Analysis

Finance:
Fraud
Detection

Product Launch:

Cost What-If
Analysis

Finance: Risk
Assessment

Finance: Cash
Flow
Forecasting

Supply Chain:

Dynamic Logistics

Optimization

Supply Chain:
Risk
Assessment

Sales:
Customer
Churn Analytics

Safety:

Incident
Prediction

Pricing:
Dynamic
Pricing

HR: Employee
Churn
Analytics

SOURCE :
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ET CELLES EN VEILLE + EXPERIMENTATIONS + FORMATION
SE PREPARER A SAISI LA VAGUE AVANT LE TSUNAMI!

VEILLE / MA NEWSLETTER DEDIEE FORMATION

B NEWSLETTER Et nos derniers posts sur le sujet : e Avec le HUB Institute nous avons déja accompagné
P j
— La veille du week-end » |A Générative : 21 jours d'annonces | . =
‘ us de 30 marques : LVMH, Moét Hennessy, Chanel
%adar Actue;litéstech elt itr:nlov:tion qui impactenlt la o incroyab|es et d'Alccélération p q ! y’ !
transformation globale des entreprises et le monde du
digital. i i « Comment Levi's s'est pris les pieds La BP France, La Poste >2000 Mmanagers et
Q) oo e, o ssno . S i dans | tapis de LA generafive.... collaborateurs formés avant I'été, Orange Monde
» 6 posts a consulter absolument pour , .
mieux comprendre la révolution de >3500 cadres marketing, Naval Group, Engie, FDJ,
'IA générative TotalEnergies, Kingfisher, CNP, Celio, But, Kiabi, Leroy
7 numéros Créer un numéro e Une bonne cartographie de 200 : ,
C ) utile Merlin, P&G, L'Oréal Europe, SNCF, Exco, Havas,
- 10 Generative Al tools for Video Agence Change, DDB, Nicolas Feuillatte, AFRC,
| ‘ Editing , :
Rakuten, Intermarché, Kedge, HEC, Schneider
* 10 exemples de prompts pour des . .
images pro sur Midjourney Electric, Numeum, Remy Cointreau, Hopscotch,
,, ) * 10dernieres news (Baidu, Tencent. Savencia ...) sur le sujet, que nous analysons depuis 1
i 25r gl M Chu B Amazon Bedrock...) . . o
T LESSA NUNCES o 12 news sur I'lA générative fin avril an, en formation ou en conseil strategique,.
(7 NS ’ | - lAGenérative: les 32 annonces clefs e et animé plus de 55 sessions keynotes et ateliers ces 5
AT e B de |la semaine! d ] )
L 7 =7 * |A générative les 5 tendances de la erniers mois

semaine e nous avons déja formé plus de 3.000 personnes

IA générative : les 5 annonces clefs de la semaine

Emmanuel Vivier sur LinkedIn - Lecture de 9 min

HUB INSTITUTE SOURCE : HUBINSTITUTE 22



https://www.linkedin.com/newsletters/7026164117967110144/
https://www.linkedin.com/pulse/ia-g%25C3%25A9n%25C3%25A9rative-21-jours-dannonces-incroyables-et-emmanuel-vivier/?trackingId=ORkAy6%2BhSIukmxOnqEEqPA%3D%3D
https://www.linkedin.com/pulse/ia-g%25C3%25A9n%25C3%25A9rative-21-jours-dannonces-incroyables-et-emmanuel-vivier/?trackingId=ORkAy6%2BhSIukmxOnqEEqPA%3D%3D
https://www.linkedin.com/pulse/ia-g%25C3%25A9n%25C3%25A9rative-21-jours-dannonces-incroyables-et-emmanuel-vivier/?trackingId=ORkAy6%2BhSIukmxOnqEEqPA%3D%3D
https://www.linkedin.com/feed/update/urn:li:activity:7048549734738743297
https://www.linkedin.com/feed/update/urn:li:activity:7048549734738743297
https://www.linkedin.com/feed/update/urn:li:activity:7048307626400436224/?commentUrn=urn%3Ali%3Acomment%3A(activity%3A7048307626400436224%2C7048942808618983424)&dashCommentUrn=urn%3Ali%3Afsd_comment%3A(7048942808618983424%2Curn%3Ali%3Aactivity%3A7048307626400436224)
https://www.linkedin.com/feed/update/urn:li:activity:7048307626400436224/?commentUrn=urn%3Ali%3Acomment%3A(activity%3A7048307626400436224%2C7048942808618983424)&dashCommentUrn=urn%3Ali%3Afsd_comment%3A(7048942808618983424%2Curn%3Ali%3Aactivity%3A7048307626400436224)
https://www.linkedin.com/feed/update/urn:li:activity:7048307626400436224/?commentUrn=urn%3Ali%3Acomment%3A(activity%3A7048307626400436224%2C7048942808618983424)&dashCommentUrn=urn%3Ali%3Afsd_comment%3A(7048942808618983424%2Curn%3Ali%3Aactivity%3A7048307626400436224)
https://www.linkedin.com/feed/update/urn:li:activity:7047106500284063744/?commentUrn=urn%3Ali%3Acomment%3A(activity%3A7047106500284063744%2C7049380895325081601)&dashCommentUrn=urn%3Ali%3Afsd_comment%3A(7049380895325081601%2Curn%3Ali%3Aactivity%3A7047106500284063744)
https://www.linkedin.com/feed/update/urn:li:activity:7047106500284063744/?commentUrn=urn%3Ali%3Acomment%3A(activity%3A7047106500284063744%2C7049380895325081601)&dashCommentUrn=urn%3Ali%3Afsd_comment%3A(7049380895325081601%2Curn%3Ali%3Aactivity%3A7047106500284063744)
https://www.linkedin.com/feed/update/urn:li:activity:7049636856182796288/
https://www.linkedin.com/feed/update/urn:li:activity:7049636856182796288/
https://www.linkedin.com/feed/update/urn:li:linkedInArticle:7051138657314861056/
https://www.linkedin.com/feed/update/urn:li:linkedInArticle:7051138657314861056/
https://www.linkedin.com/feed/update/urn:li:activity:7053608024900263936/
https://www.linkedin.com/feed/update/urn:li:activity:7053608024900263936/
https://www.linkedin.com/pulse/ia-g%25C3%25A9n%25C3%25A9rative-les-12-annonces-clefs-des-derniers-jours-vivier/?trackingId=zNXHm9w%2FQou7PnvS%2FekG7w%3D%3D
https://www.linkedin.com/feed/update/urn:li:linkedInArticle:7058743786700451840/
https://www.linkedin.com/feed/update/urn:li:linkedInArticle:7058743786700451840/
https://www.linkedin.com/pulse/ia-g%25C3%25A9n%25C3%25A9rative-les-5-annonces-clefs-de-la-semaines-emmanuel-vivier/?trackingId=MOetqhagTR2SkZLvhg6iNQ%3D%3D
https://www.linkedin.com/pulse/ia-g%25C3%25A9n%25C3%25A9rative-les-5-annonces-clefs-de-la-semaines-emmanuel-vivier/?trackingId=MOetqhagTR2SkZLvhg6iNQ%3D%3D
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MARQUES ET IA GENERATIVE : UNE MULTIPLICATION DES ANNONCES

The Estee Lauder Companies Using Google Cloud's

e How Mars, Colgate-Palmolive, Nestle &
Coca-Cola are Exploring Generative Al

-:- REUTERS”® World v Business v Markets v Sustainability v  Legal v  Breakingviews More

From Mad Men to machines? Big
advertisers shift to Al

By Richa Naidu and Martin Coulter
NllAl <

August 18, 2023 6:32 PM GMT+2 - Updated 14 days ago

Nestle®

la pgpig
Saitiere

\

The Estée Lauder Companies (ELC) and Google Cloud have expanded their strategic

partnership to leverage generative Al across ELC's brand sites as part of its mission

[1/5] A view of a Nestle, La Laitiere product cover in a supermarket in Paris, France, August 8, 2023.
REUTERS/Stephanie Lecocq/File Photo Acquire Licensing Rights 7 >

to transform the luxury digital experience.

ELC and Google Cloud will collaboratively explore AlI-powered solutions to better

understand consumer sentiment, inform R&D efforts and create high-touch digital

SOURCE(S) : HTTPS:// WWW.GCIMAGAZINE.COM
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MARQUES ET IA GENERATIVE : D’AUTRES SE MOQUENT :
L -

O LYCEE PARIS 12 @ E

m
“—’

51 VOUS ETES ICI,
'AIMEZ PAS GA.

“CHARLES
AZNAVOUR

5 CONCLOTS PARSIIAS SIONQUES

" Encore faut-il avoir les bons.

Bescherelle

o =

naturels

D’ELEVEURS
" D "
N 1958 ¥
L3

Fermiers de Loud - 72550 Coulans-sur-Ge

SOURCE(S) : HTTPS:// WWW.GCIMAGAZINE.COM 25
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Comment WTC va revolutionner sa “content Factory” via I'|A?

Phase 1

Collecte et Analyse
automatique de
milliers d avis
consommateurs
provenant de
difféerents retailers

Recherche
Manuelle et
Analyse de
centaine
d avis conso

_—
-~

Analyse des shopper barriers

- +25% taux de conversion sur
I"ensemble des plateformes

a

One size fits

all: ’/ﬁ
1 Amazon +

1 contenu
generigue

Bonnes
pratiques &
contenus
customises
pour chaqgue
plateforme

Optimisation du contenu

Lancements de produit rapides,
gains financiers importants

ANALYSE DES AVIS CLIENTS ET CREATION DE CONTENUS ADAPTES
'OREAL AVEC WUNDERMAN THOMPSON

SOURCE : WPP
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ANALYSE DES AVIS CLIENTS ET CREATION DE CONTENUS ADAPTES
'OREAL AVEC WUNDERMAN THOMPSON

Nanoi \ark ’ } nge D1 fTvana 1
@ UK g L'Oreal Pans Y»‘l*-.’i"'."l ¢ Lilt Mascara. Black 21

ontent image Content

Batch Content Generator Al GENERATED CONTENT ADDRESSING SHOPPER BARRIERS

L'Oréal Paris Telescopic Lift Mascara, Black,
0.27 Fl Oz (Pack of 1) &

Description
. elN e

“ ' B A A
Get ready to reach for the stars with L'Oreal Paris Telescopic Lift Mascara, designed t . . -
engthen and lift your lashes up to 5 mm, with a 25 degree curl effect. The innovative double 3
bristie brush grabs and coats each lash individually, separating them and giving them volume o '
HIT and length. making your lasht \ppear fuller ar er. | he results are stunning. long
NG liNted eyelashes that last up to 36 1 rs. Suit LAl %‘
wearers. The mascara Is easy to use and provides long-lasting vo

volume and curl, offering
BEFORE AFTER [
> L
Highlights / e -__-—-\\\ S
P—M“——

B This content addresses those shopper

barriers triaaerina consumers to buy.

HUB INSTITUTE SOURCE : WPP 27



UNE NOUVELLE ERE POUR LES CHATBOTS CLIENTS

KERING ET SON CHATBOT MADELINE CARREFOUR.FR INTEGRE GPT4 DANS SON CHATBOT
COMME CONSEILLER DE VENTE DE CONSEIL A LA VENTE

® 8o = - RN

= Drive =f Livraison (" Livraison Express
u Retrait gratuit en magasin b Votre plein de course en 24h Vos courses livrées en 1h

o !
O .
Im a d e I l n e < Retour Accueil > Rayons > Boissons > faux > Eaux plates » Eau de source CARREFOUR n @ (g -p Panier

by ANXT i
Tt TTT T rochain créneau disponible
Eau Proch é disponibl
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4 -.~% assistant intelligent &
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Gréace a la technologie de ChatGPT,
je vous aide a trouver des recettes
et a faire vos listes de courses. Pour u d( L5 ) H°pla
e - - I'instant, je suis une expérience et outei ® En apprentissage
j'apprends encore tous les jours, (
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personnelles vous concernant pour
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m'adressez. source Barbier
Découvrez I'eau de source de montagne d'Auvergne Carrefour Classic, captée & 1270 métres d'altitud En savoir plus sur Hopla et notre
composition équilibrée en minéraux, elle vous offre une expérience de dégustation unique. Conservez L'eau de source, quelle que soit la
sec, et aprés ouverture, au réfrigérateur pour une fraicheur optimale. Parfait pour accompagner tous Posez-moi une question marque, ne contient pas de
la journée. calories. Vous pouvez donc boire de

I'eau de source Barbier sans vous
soucier de l'apport calorique.
N'hésitez pas si vous avez d'autres
questions sur les produits
alimentaires ou si vous avez besoin
d'aide pour vos courses chez

~.~% Carrefour !

Posez-moi une question

Posez-moi une question

START THE EXPERIENCE
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UNE NOUVELLE ERE POUR LES CHATBOTS CLIENTS

CDISCOUNT

Cdiscount repense le chatbot avec
I'TA générative et fournit un
assistant numérique

Quelle est la consommation

Transformation digitale : Avec son partenaire technologique iAdvize, il g

l'e-commercant Cdiscount a déployé un chatbot de nouvelle génération.

L’outil conversationnel fait office de conseiller sur les produits LsmeaERd

d’électroménager. D’autres catégories seront couvertes progressivement. © s
questions ?

Combien de vetements je

(; Par Christophe Auffray | Vendredi 07 Juillet 2023
Réactions 0 0 Partager 1 m Partager plus + pourrais laver avec une charge ?

; N :
s, :
.. \ i Taper un message
’ / s
-"
R
\ ’s.
Jet

_“Autonome sur 40% des questions
.6t 70% de satistaction en plus

ZALANDO

Fashion Stories Beauty Sports Designer I'm going to a friend's wedding in Jarlo Beck + Bridge Chancery 269,95 € 245,00 € 167,97 €
Santorini this July. Do you have any Deborah - Ballgown Kehlani V dress - Ball Peta - Bal
£ dress recommen dations? 234 95 € 207,95 €

A smarter future
Your personal assistant,

powered by Al Santorini is hot aqd windy in July, so I'd Great! @ what about shoes?
recommend wearing something elegant

and comfortable in satin, as it'll be less

Iuker to fly up in the wind. Here are a few Here are a few strappy sandals in your

options: size that will pair perfectly with the dress
you liked!

After-party is on the beach, so high
heels won't work.

| found a few stylish block-heels that
will be better suited for walking (and
dancing) on sand. Have a colour in
mind?

4+ 0() A

J Q XY

Try the new Al-powered fashion
assistant

Ask me for suggestions, fashion or beauty
advice, or to find something!

Steve Madden
Black stripe sandal andals

Studio Amelia Faina
| andals High heeled sandal High heel

26995 € 245,00 €

250,00 €

After-party is on the beach, so hig

x < A

En Allemagne, Autriche, Royaume-Uni et Irlande, Zalando a lancé en
Béta un assistant d'lA qui utilise ChatGPT pour proposer aux clients une
navigation plus intuitive dans le catalogue qui leur permet de trouver
des tenues grace a des requétes en langage naturel du type « Que dois-
je porter pour un mariage a Santorin en juillet? ». L'assistant comprend la
formalité de ["évenement et analyse le temps a Santorin pour fournir des
recommandations de vétements appropriés.

SOURCE(S) : RETAIL & E-COMMERCE FORUM & MEETINGS, FASHION NETWORK, LINKEDIN - MARIE DARDAYROL SANDEVOIR 29
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CARREFOUR A AUSSI FAIT 4 AUTRES USAGES

COMPLETER UN OUTIL DES TESTS
2000 FICHES POUR DE TUTOS
PRODUITS LES ACHATS " |

REDACTION AO
SYNTHESE DE REPONSES

Cette vidéo a été créée a 100% par l'lA:le &
texte a été écrit par ChatGPT tandis que I'lA
Générative a été utilisée pour créer la vidéo et
I'avatar (Synthesia ou D-ID).

SOURCE : REPUBLIK RETAIL
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UNDIZ A UTILISE L'|A GENERATIVE POUR CREER LES VISUELS
DE SA DERNIERE CAMPAGNE PUBLICITAIRE

INSTITUTE

-

‘ @ undizfamily & - Follow

,’@

M

undizfamily & Vous avez découvert notre vidéo campagne
hier, tournée avec nos partenaires fidéles. Découvrez
maintenant deux visuels complémentaires que nous avons
générés avec I'agence CowBoys pour compléter notre
campagne en utilisant des IA. Une fagon de tester un nouvel
outil créatif, en plus de la photo, de la 3D ou du motion
design. Le reste de la campagne a été faite avec amour par
des humains !

Edited - 1w See translation

maudchalard & Et sinon y'a des vrais photographes qui
savent faire des photos sous |'eau avec de vrais modéles ;)

1w 1,004 likes Reply See translation

—— View replies (10)

emmabirski # Ah ouais la honte un peu de préférer une IA
plutdt qu'un photographe alors que vous étes une entreprise
qui aurait largement eu les moyens de financer un shoot
sous |'eau pour 2 photos. J'ai pitié

2w 828 likes Reply See translation

—— View replies (7)

marc_lamey Vous savez surement que des creations Al ne
sont pas protegées on va donc pouvoir utiliser vos
"creations" pour en faire de I'anti-UNDIZ ..

1w 4 likes Reply See translation

luciesassiat Je n'ai pas une photographie devant les yeux
donc zéro débat si un jour I'ia remplacera tout ¢a mais en
revanche bravo pour ce bad buzz, c'est affligeant ®

Qv

‘@25 1:?¢

APRIL 26

' Liked by yannrivoallan and 3,482 others

@ Add a comment...

SOURCE : UNDIZ
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TEXT TO IMAGE : GAGNER DU TEMPS ET DE L’ARGENT POUR CREER DES ASSETS VISUELS

Axa deploie sa plateforme d'IA geneéerative en ADIDAS & BAIN
interne, basée sur les outils d'OpenAl e

Le groupe Axa a créé en collaboration avec Microsoft une solution dédiée a ses i s
collaborateurs, afin de leur donner des outils d'aide a la production d'images, de textes | : ~ GOT YOU Co\
et de code. |

. adidas’s special collect;
| clothing, and acce

§ Raphaéle Karayan

in 27 juillet 2023  08h0O

Layer Properties

Campaign Details

=2 ®© 1 min. de lecture

Describe the advertiser (@)

Adidas AG is a German multinational
corporation that designs and
manufactures shoes, clothing and
accessornies. It is the largest sportswear |
manufacturer in Europe, and the

Describe the product o

| adidas's Valentine's Days Collection
contains special items, shoes, t-shirts,
hoodies, pantsl

Describe this campaign @)

This is a Valentine's Day campaign,
general topics are love, happiness, ][
belonging, incdlusion, pride, doing sports
together.

v

| L D) 26:40 | 1:25:28

HUB INSTITUTE SOURCE :XXXX | 34



https://www.usine-digitale.fr/article/axa-deploie-sa-plateforme-d-ia-generative-en-interne-basee-sur-les-outils-d-openai.N2156557

TEXT TO IMAGE : 9 APPLICATIONS POUR REFAIRE LES PHOTOS DE VOTRE EQUIPE
MAIS DES APPLICATIONS QUI VOUS DEMANDENT 15 A 20 PHOTOS POUR POUVOIR FONCTIONNER &

& Aragon

Transform your selfies
into Al-generated
headshots

Professional photos to make you look your best

RERE® 22 ...

Select 15 styles

@ Headshots by Al

Create Your Al
Professional
Headshots for
LinkedIin and
More

Elevate your online presence with Al professional
headshots from our Stable Diffusion and
Dreambooth technology. Perfect for LinkedIn and
other professional networking platforms. Get

HUB INSTITUTE

: l‘
. N\
;* Create Yours Now! y ~
-

ProPhotos

Al HEADSHOTS

Upgrade your
professional image
with Al-powered
headshots.

! ’ l
Say nassle and expense o \ ¢ - i !
E
fra ily . B
ger ISTIC f
e capture your unigue E -
pe style — ensuring a .
DI( d polished look that sets you
apart from the competition I .
O dreamwave Al Headshots Al Headshots for Teams  Custom photos #ema Sign in

My packages Logout

Next-gen creative tools,
powered by Al

& Ardgon i owit works  Pricing FAQs Affiliates

Transform your selfies
into Al-generated
headshots

Professional photos to make you look your best

: l(
, g
# Create Yours Now! N
- B

REGe® ...

>

HeadshotPro

Professional corporate headshots,
without physical photo shoot

The #1Professional Al Headshot Generator

Get professional business headshots in minutes with our Al-
photographer. Upload photos, pick style & receive 120+ headshots.

Access your photos

Ly =
Qﬁ@ﬁ@'ﬂ%’ 3,439,182 Al headshots already created

Asseenon: €INNl CCZ= Bloomberg FASHIONISTA (ALY

Fully virtual. Infinite retouches. AN
Precision curated & managed by
real photographers.

Premium ‘q‘
Headshots fo r 1% Actual client headshots.
Professionals - m

500,000+ headshots deliverec

Starting $39:60 $29.25 per person for a
limited time

Turn God Mode on.
Meet Human Generator

Create hyperrealistic full-body photos of people in real time

‘it HUMANGENERATOR O Resetall

)
. -

Show more uploads

Skin tone

Random

Ethnicity

SOURCE : PRECEDENCERESEARCH.COM /SOAHFAK H ¥ MIE INISIVI.TI O

Create human Free
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https://karpathy.medium.com/software-2-0-a64152b37c35
https://aragon.ai/
https://ai.pfpmaker.com/
https://prophotos.ai/
https://www.dreamwave.ai/
https://www.headshotpro.com/?gclid=Cj0KCQjw6KunBhDxARIsAKFUGs-CckA0L_RTvqTOl2Uk2dFd0IOubyq1u6Ij1ejR-5-wf0DATVLIYoUaAqCKEALw_wcB
https://www.studioshot.ai/
https://headshotsbyai.com/#pricing
https://aragon.ai/
https://generated.photos/human-generator/

TEXT TO IMAGE : C’EST PAS ENCORE GAGNE...

https://airbrush.io/aigc/headshots

| "

-

“H " Wg’ Fs d | Generated by Al »
'y h’ . |

4

Generated by Al N

RS =
e R
ot AR

MANAGING YOUR CAREER

Al Botched Their Headshots

Artificial-intelligence software can make skin tones
lighter and change facial features when used to create

headshots
\

1 - 1
-~
—
"
-l
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s USD Composer
e Edt Create Window Tools Profiler Layout Melp
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> Additional input parameters

Generate
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DIGITAL THINK TANDY
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>
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*‘SHUTTERSTOCK & NVIDIA : POUR CREER DES FC

SOURCE : YOUTUBE

37


https://www.youtube.com/watch?v=wW0wIjgYDHo&ab_channel=NVIDIADeveloper

TEXT TO IMAGE/VIDEO : GUERLAIN ET SON FLACON AUX ABEILLES A TRAVERS LE
TEMPS POUR SON 170EME ANNVERSAIRE : BORN IN 1853. “MADE FOR THE FUTURE”

USE THE TABLET TO TIME TRAVEL
WITH THE BEE BOTTLE

-

USE THE TABLET TO TIME TRAVEL
WITH THE BEE BOTTLE

VIVA
TECHNOLOGY SOURCE(S) : GUERLAIN

INSTITUTE
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SPOTIFY DEVOILE DJ, UN ASSISTANT IA POUR UNE EXPERIENCE

MUSICALE PERSONNALISEE (50 PAYS) &

SOURCE : SILICON REPUBLIC
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BRAND GUARDIAN CLIENT SUCCESSES

Brand Guardian enabled BAT
to save £400,000 annually in
fines and product recalls.

Specsavers

Specsavers ensured that all of
their assets are Diverse &
Accessible through a health
check of their entire DAM

+ .
WUNDERMAN % Brand
THOMPSON ¥ Guardian

Shell came to understand the
proliferation of young, white male
representation on their social
channels and could begin the task of
rebalancing diversity in their content.

With Brand Guardian
recommending potential risks
across their creative output, BOSE
saw a 40%
uplift in creative consistency.

Brand Guardian protected the
logo against misuse, etc.
Decreased QC workload from 40
to 10 minutes

Monitoring presence of LEGO
brand on banners published
by retailers (digital shelf)

Brand Guardian automatically
checks Dell ads for MDF
commitments. Decreased
workload from 1 hr to 3-4

seconds.

-
janssen

PHARMACEUTICAL COMPANIES

OF WWM’W dﬁ@&“@’m{

BG checks referencing
against APA or AMA
standards, ISI, indications of
use, claims and disclaimers,
spellcheck, & Branding




€) L'Oréal Paris - Home | Facebook X ‘ @ BrandAudit x #¥ Brand Guardian X -- v = X

< C @ wtt-dbg-integration.westeurope.cloudapp.azure.com/#/loreal/activity 2 W » 0O O :
@ Brand ADMINISTRATOR
¥ Guardian
<{ L'Oreal Test Activity

BB Dashboards

All v All v All v All vV All v CLEAR ALL
@ Rule Collections
tems: - ] Order By:
Rule Objectives
208 o000
O Test Activity

zinel vellcketiad 27 zssais agelnst inls ruls LOREAL
+WUNDERMAN . Brand

THompsoN & cuardan BRAND GUARDIAN FONT VALIDATION PROCESS & REPORTING




SUPPORT CLIENT & IA GENERATIVE : SALESFORCE SERVICE GPT

ROSSIGNOL 4/ o Sewh. T m2aa @

s+ Service GPT Cases v @ 00001090 | Case v X

[ v E o . g v 1 1 1 v
() case Details a Guidance on Super Heretic bike capabilities? + Follow [2) Einstein Replies
Channel Case Number Good news, The Ohlins suspension is an
Chat 00001090 Chat Details Related industry leader. The Heretic’s aluminum frame

O and Ohlins suspension smooth out big hits to
Status Priority @ Chat started by Ashley Bennett - 2:37 PM small bump chatter providing the comfort
In Progress Low needed for long enduro stages.
Badean @ Hi, | recently purchased the Super Heretic bike and I'm ready to
<«

Guidance on Super Heretic capabilities take it out on some challenging rides. | was told it's equipped with

the Ohlins suspension system. What kind of trails is it equipped to Source  Commerce Cloud  Public Content
Case Summary handle? A
4 Ashley Bennett - 2:37 PM Edit Adiust v Bt &
Contact Details v
m Next Best Action .
Name

Ashley Bennett

Email Phone

ashley@email.com +1773-233-2044

HERETIC

. : The Super Heretic Bike: Technologies
@ SerVICe GPT % Leave

Available only in limited edition, the Super Heretic
comes with our top build and is tuned for racing.

Add Action " Send Offer W Not Helpful

HUB INSTITUTE SOURCE : SALESFORCE Al DAY /JUNE 2023 46



https://www.salesforce.com/news/press-releases/2023/06/12/ai-cloud-news/#:~:text=San%20Francisco%20%E2%80%94%20June%2012,%202023,generative%20AI%20for%20the%20enterprise.

SALES, SERVICE CLIENT, MARKETING, ECOMMERCE, CRM & IA GENERATIVE : SALESFORCE LANCE 6 OUTILS

Sales GPT Service GPT

» e

p.r

Al Cloud drives productivity for every
workflow, user, and departiment

Slack GPT
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SALES & IA GENERATIVE : SALESFORCE SALES GPT

EEE Sales GPT Sales Home Opportunities Leads v Tasks v Accounts v Contacts v P
Eg Account m Einstein GPT )

Details Related News

Account Name

Innovatech Synergy

Website

iInnovatechsynergy.com

Account Description

v Contact Details

Account Phone
+1 (305) 213-4572

Billing Address
12 Ocean Drive, Suite 456,
Miami, FL 33139

> Company Information

> Sales Alignment

\ Mueiadbawa bl uvaa aldlaaw.

HUB INSTITUTE

Innovatech Synergy

AccountNumber
AC9587823

Industry
Technology

\

Account Fax

Shipping Address
12 Ocean Drive, Suite 456,
Miami, FL 33139

Q Can you write me an overview of Innovatech Synergy and

include the recent news?

m Sure! Innovatech Synergy, a software technolog
120 employees, has been a regular attendee at
past two years. They have a dedicated budget f
and are looking for unique experiences.

4+ Learn More # Update Descrip

Ask Einstein GPT

m Einstein GPT

B3 View Contact

Sure! How's this?

Subject: Custom F1 Miami Event Package

Hello Linda Smith,

We're excited to hear about your interest in hosting a company

event at the Miami Grand Prix! In the meantime, here’s an
initial proposal for your event: ‘VIP Suite Experience - Enjoy a

luxurious suite overlooking the track, with catering, guided
tours, and a meet-and-greet with racing legends.” We’d like to
invite you to join our private Slack channel to discuss the
details and provide you with an incredible experience. Here is
the link to join.

Looking forward to chatting with you soon!

& Edit

SOURCE : SALESFORCE Al DAY /JUNE 2023
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MARKETING & IA GENERATIVE : SALESFORCE SERVICE GPT
s~ ol x|~ @3 ? & A g

*++ Marketing GPT Home Chatter Campaigns v  New Campaign Accounts v Contacts v Leads v Reports v Dashboards 4
Landing page Publish Open in Experience Builder m Einstein GPT X
S s ﬂ Can you create a landing page for the Formula 1 Crypto.com
e A —— — o P - et 2D

Miami Grand Prix?

MIAMI GRAND PRIX 2023 - " ! have created a landing page for you

3-Day General Admission Campus Pass
On Sale Now! X

Latest News p

© 2005- 2025 Formuia One Workd
Championship Limited ik
Ask Einstein GPT

. New Landina Paae
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ECOMMERCE & IA GENERATIVE : SALESFORCE COMMERCE GPT

Commerce GPT Home v % The Super Project Store X

. Product Overall Readiness
Workspace

Incomplete

® Complete
All Products
VvV Readiness
All Complete All Products Import
Missing Descriptions ¥
All Incomplete <
26 Items Search this list... 2| C | G
Missing Descriptions
Missing Images Ima... Item A4 Category v Description vV
1 @@ Enduro Super Heretic Bikes 3 Ine super mereuc Is tnat DIKe we ve all aredimea o1 wiln dan eye cawner
Missing Categories custom paint job, no compromise in the build and a limited number of
. . units available, it becomes the most exclusive bike in the Rossignol
Missing Prices
range.
> Organize = N
Advanced 2 &’ Unisex Bag Escaper Bike 12L Bags | Answer the call to get out with the Rossignol Escaper Bike Active 12L 4
hydration pack. Cut for an ergonomic fit that sits snug against the body
as you flex and move, the pack keeps water and small essentials within
easy reach as you ski, ride or hike.
2 Men’s Short Sleeve Jersey : - : 4
3 iJ L : Shirts & Tops | Singletrack or gravel, the men's SKPR short sleeve jersey tee keeps you
Classic Fit comfortable so you can focus on the trail ahead. Lightweight fabric
stretches with every move that you make, and a side pocket holds your
pass while you ride.
4 ﬁ Women’s-Lowg T—— Shirts & Tops | Clean and minimalist, the women's long sleeve Mountain Bike Jersey sets 4
Relaxed Fit ' you up for rides long or short. Mesh panels at the back and under the

arms add enhanced breathability where you need it most.

HUB INSTITUTE SOURCE

Missing Fields l Product Class
® Descriptions mages ® Simple Parent
Price Categories @® Variation Other

o/

v

: SALESFORCE Al DAY /JUNE 2023
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ECOMMERCE & IA GENERATIVE : SALESFORCE COMMERCE GPT

ROSSIGNOL &/

Commerce GPT

Product
Workspace

All Products

Vv Readiness
All Complete
All Incomplete
Missing Descriptions
Missing Images
Missing Categories
Missing Prices

> Organize

Advanced

HUB INSTITUTE

Q_Search... x|+ B2 ?2 & A Q

o/

v ) The Super Project Store v X
Generating Descriptions
Overall Readiness Missing Fields l
Incomplete @® Descriptions mages
® Complete Price Categories J
©
@ @
All Products & D
o k2 - - .
Missing Descriptions ¥
26 Items Search this list...
Commerce GPT is working. This could
Ima... Item A4 Category v Description :
| | . | _ | take several minutes.
1 40, Enduro Super Heretic Bikes Ine Super Hereuc IS that bike we ve al
custom paint job, no compromise in t}
units available, it becomes the most exclusive bike in the Rossignol
range.
2 &’ Unisex Bag Escaper Bike 12L Bags Answer the call to get out with the Rossignol Escaper Bike Active 12L ! (w
hydration pack. Cut for an ergonomic fit that sits snug against the body
as you flex and move, the pack keeps water and small essentials within
easy reach as you ski, ride or hike.
2 Men’s Short Sleeve Jersey : - : 4
iJ g Shirts & Tops | Singletrack or gravel, the men's SKPR short sleeve jersey tee keeps you <
Classic Fit comfortable so you can focus on the trail ahead. Lightweight fabric
stretches with every move that you make, and a side pocket holds your
pass while you ride.
4 ﬁ Women’s-Lowg T—— Shirts & Tops | Clean and minimalist, the women's long sleeve Mountain Bike Jersey sets ! ([
Relaxed Fit ' you up for rides long or short. Mesh panels at the back and under the

arms add enhanced breathability where you need it most.

SOURCE : SALESFORCE Al DAY /JUNE 2023
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ECOMMERCE & IA GENERATIVE : SALESFORCE COMMERCE GPT

.
nplete v
Search this list... &~ || u ) 4
em % Cat... v Translation Description % Type v
nduro Super Heretic Bikes | The Super |nformation X
nisex Bag Escaper Bike 12L Bags Answer the Readiness  Insights
hru Axle Mandat Frame vV |
h:i N):ed in : e t‘ i Rear 12X14 Translations
b e, idbsinihin b 50 products are missing translations.
ocker Link Mandate/Heretic | Rocker link Tone: Casual, Engaging, Knowledgable
Languages: English (UK), Spanish (Spain)
len’s Mountain Bike Shorts Pants | | Charge the

4. Translate with Einstein GPT
/omen’s Mountain Bike

Pants mpt Charge the
horts
Vv Missing Description
len’s Mountain Bike Shorts Charge the +. 26 product descriptions were automatically
| created with GPT.
ossignol Stem: 45MM / RosS »
= | ossignol ¢ B ea
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DATA MINING & IA GENERATIVE : SALESFORCE TABLEAU PULSE

++ Tableau Pulse Search for metrics Q @ ‘ 0
B viay 7 — wviay 9 ——
11675 unlts A 17% above normal range

Q How do Bike Sales compare to last month? How is Bike Sales impacting Store Revenue?

Ask a question...

You asked | What is driving Total Bike Sales?

The following Products are the top drivers of the unusual increase in Appliance Sales for Montreal
from Week 14 to Week 18, 2023:

Enduro Super heretic with +200 units (from 90 units to 290 units)

EBike Mandate Shift Deore 11 with +72 units (from 40 units to 112 units)

Mandate SLX with +21 units (from 200 units to 2217 units)

R Enduro Super Heretic +200 units
EBike Mandate Shift +72 units
Mandate SLX +27 units
Average Product (18) +12 units

Share This Insight

Tha waals tn Aata Rilra Qalace fAar AMantraal an Mavy Q 2N 01 ATR) ie 1704 hirhar than tha narmal ranma nf 1 2K

HUB INSTITUTE
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PROGRAMMATION & IA GENERATIVE : SALESFORCE EINSTEIN GPT FOR DEVELOPERS

p EXPLORER MapPointsController.cls ® [
1
v SFDXPROJECT force-app > main > default > classes > MapPointsController.cls
y w...,.l.v....,..,‘ public with sharing class MapsPointController {
exampia Aurs: ed(cacheable=t
Vv force-app/main/default public sta List<Map_Point__c> getMapPoints (St ) circuitName) {

> applications
> aura
v classes
ContactController_Test.cls
A0 » ContactController_Test.cls-met...
* ContactController.cls
» ContactController.cls-meta.xmi

MapPointsController_Test.cls

» MapPointsController_Test.cls-m... List<Map_Point__c> mapPoints
MapPointsController.cls SELECT Id,

» MapPointsController.cls-meta.xml Name,

> contentassets S ;

> dw e : b "\'

> flexipages (SELECT ContentDocumentID,

> layouts contentl ment.Tit!

> Iwe FROM ¢ | entLinks)

S objacts FROM Map_Marker__c WHERE rcuit__r.Name = circuitName];

2 permissionsets 25 return mapPoints;

> staticresources

> tabs }

> triggers

@ Einstein GPT for Developers

N, > TIMELINE
¥ > RUNNING TASKS
®O0OA0 B © einstein-demo = Einstein Ln 25,Col34 Spaces:4 UTF-8 LF Apex 7 Prettier 2 /&
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LE MARKETING S’EMPARE DE L’A GENERATIVE : CADBURY > MY BIRTHDAY SONG

@)GJ 6(0‘1.{/

Celobroaions

birthday
song

v ‘¢ ‘ ‘
‘ ' B A ‘m
|i||||li|||i-l|ll |

SOURCE : PRECEDENCERESEARCH.COM / KARPATHY.MEDIUM.COM


https://www.precedenceresearch.com/generative-ai-market
https://karpathy.medium.com/software-2-0-a64152b37c35

TEXT TO TASK : BAIN IDENTIFIE DE NOMBREUX CAS D’USAGE

At current maturity stage, Generative Al already enables signif **©

top- & bottom-line impacts across Retail functions e et

/| NOT EXHAUSTIVE

Decide & buy Recoive&rotum ) Use |
Marketmg Personalized targeting Product info Schedule and track delivery Customer connectivity &
loyalty

Ad copy writing * 1:1 marketing (customer seg.)  Tailored product description « Schedule delivery
o [ Social Media engagement & * Custom Al assistant/shopper ll . Keywords Customer loyalty optimization
3 loyalty « Product advertisements . Product configuration/ N Mgt
e+ Newsletters/blog posts/ + Multi-modal search tailored shopping product
5 website content/promo leaflets « Onboarding Al assistant
5| Landing page customization |l Al + Post-purchase appreciation
§ Connected Customer « Personalized confirmation / receipt « Schedule pick-up
Experience * Personalized checkout screen « Collect information
« Smart view of customer « 24/7 support assistant « Customer feedback summaries * In-store help tablet « Own device shopping
+ Interaction analytics « Script recommendation engine for sales team * In-store on the job training and Q&A for field staff
Procurem./ Merchandising HR / People and recruiting _ Software & Data
* RFP creation « Employee enablement Employee appreciation emails + Meeting summaries « Code generation
« Vendor communications assistant « Employee comms (internal) « Machine translation + Code translation
« Supplier negotiations * Report generation « Training programs + Code efficiency
_ . Company comms (ext.) o « Knowledge management .
« Category recommendations ' « Job descriptions « Data security

* Prduct design « Data management assistant
Advanced Retail Buying (data cataloguing)

B Deep-dive

HUB INSTITUTE SOURCE : BAIN




RISQUES ET
LIMITES DE L’IA
GENERATIVE




RISQUES & LIMITATIONS : PLUSIEURS BARRIERE A SURMONTER

HALLUCINATION DE LIA / ENJEUX ETHIQUES : IMPACT CONFIDENTIALITE DES
DEEPFAKE ET FAUSSES BIAIS DE LA DONNEE, SUR EMPLOI ET DONNEES
AYANTS DROITS LES COMPETENCES PARTAGEES AVEC L'IA

IBM halts hiring for 7,800 jobs that could be replaced by Al,
Bloomberg reports

. 4 |3 :
Goldman Sachs Predicts 300 Million
Jobs Will Be Lost Or Degraded By
Artificial Intelligence

INCLUSIVITE & BIAIS IMPACT RSE ET CONSO SOUVERAINETE &
DE REPRESENTATION ENERGETIQUE COMPETITIVITE

@
!
N
%
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https://www.nfx.com/post/lifecycle-of-uncomfortable-tech
https://www.forbes.com/sites/jackkelly/2023/03/31/goldman-sachs-predicts-300-million-jobs-will-be-lost-or-degraded-by-artificial-intelligence/
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FAKE NEWS AU TEMPS DU DEEPFAKE POSSIBLE A GENERER EN 60 SEC

=
£
e

. \
: | \
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https://arstechnica.com/tech-policy/2023/03/fake-ai-generated-images-imagining-donald-trumps-arrest-circulate-on-twitter/
https://twitter.com/EliotHiggins/status/1638149444985053189/photo/2
https://www.reddit.com/r/midjourney/comments/11xfsqm/macron_taking_the_streets_to_protest_against_the/
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ARE YOUR REAIDY?

A NEW ERA

The Age of Al has begun

Artificial intelligence is as revolutionary as mobile phones and the Internet.

By Bill Gates | March 21, 2023 + 14 minute read

HUB INSTITUTE
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Number of games released on Steam worldwide from 2004 to 2022

12,500

10,963

10,000

dmes

el

Numb

129 190 309 323 434

“L’IA VA ENTRAINER UNE
VERSION FAST-FOOD — — = = ==
D’INTERNET” =~ “"
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https://latecheckout.substack.com/
https://www.statista.com/statistics/552623/number-games-released-steam/

FAITES-VOUS ACCOMPAGNER POUR CAPITALISER SUR LIA GENERATIVE

1. ACCULTURATION
DIRECTION / EQUIPE

INSIGHTS MEMBERSHIP CONFERENCES STUDIO & SERVICES TRAINING & TOURS

INSTITUTE

IA Générative

Futur du Marketing /
Productivité

Une formation inspirante et concréte pour familiariser vos managers et
vos équipes avec une révolution dans la productivité, création de
contenus textuels, visuels, audio et vidéo.

BENEFICIEZ DE L’EXPERTISE ET DE LA VEILLE DES ANALYSTES DU HUB INSTITUTE POUR :

g

DECRYPTER LES NOTIONS, DECOUVRIR ET EXPERIMENTER COMPRENDRE LES TESTER PLUS DE 10 OUTILS
CONCEPTS ET LE VOCABULAIRE LES TECHNOLOGIES CLEFS OPPORTUNITES EN MATIERE DE COMPLEMENTAIRES POUR
LIES AUX IA GENERATIVES (CHATGPT, MIDJOURNEY, DALL- CREATION DE CONTENUS ALLER PLUS LOIN
E, STABLE DIFFUSION,...) IMAGE, AUDIO, VIDEO
B
(& = ® S
APPRENDRE A MATTRISER LES EVALUER LES LIMITES A COURT IDENTIFIER LES EXPERTS ANTICIPER LES POSSIBILITES A
“PROMPTS” POUR CREER VOS ET MOYEN TERME INTERNATIONAUX, VENIR

PROPRES IMAGES DE QUALITE RESSOURCES CLEFS A SUIVRE
PRO SUR LES RESEAUX SOCIAUX

HUB INSTITUTE

INSTITUTE

DIGITAL THINK TANK

2. FORMATIONS 3. CONSULTING

AVANCEES

PAR METIER AUDIT DES TACHES /

METIERS

RH
GESTION DE PROJET
EXP. CLIENT
MARKETING
CREATION

IDENTIFICATIONS
DES OUTILS ET
PROMPTS POUR
AUGMENTER CES
TACHES

E NEWSLETTER

Iy La veille du week-end
adar Actualités tech et innovation qui impactent la

v E I L L E transformation globale des entreprises et le monde du
digital.

De Emmanuel Vivier Publication hebdomadaire
‘. Cofondateur du HUB INSTITUTE, auteur, speaker, e... 4180 abonnés

e e WA



https://www.linkedin.com/newsletters/7026164117967110144/
http://www.hubinstitute.com
https://hubinstitute.com/formation/ai-generative

IA GENERATIVE ET CONTENU VISUEL : QUELQUES RESSOURCES UTILES

Les comptes Twitter a suivre

@Artedeingenio

Les hashtags a rechercher a
propos de MidJourney :

sur MidJourney : o @followmarcos

aMr AllenT e @fons ai
®
@ A': li egG * @M Allen #PromptAlchemists
O ® I
@ tle =t e @RunGreatClasses . #DromptShare
@
@Jahw ii)cfen * @thejosh_cross . # nthp oh
@
@éhet Al * @jamesyeungl8 >NOIaRhy
o araspower .
| e @Taosk
e @nickfloats aost | a liste des comptes Twitter
, e @CharaspowerAl , —
* @artichokes_art e @ienny N que je follow sur |'lA

générative

* @storybyphil
* @youseememiami

e @mreflow

e @bilawalsidhu

e @juliewdesian o
@‘ BC ° o Hgererea Les hashtags sur Instagram
o 00 . :
, = e @amli_art J J
e @LinusEkenstam e @ammaar * #synthography
e @icreatelife e #HAlart

e @timetravelr2025
e @Scobleizer

e #HAlartist

HUB INSTITUTE SOURCE : HUB INSTITUTE


https://twitter.com/Mr_AllenT
https://twitter.com/_AtelierSG_
https://twitter.com/javilopen
https://twitter.com/chetbff
https://twitter.com/CharaspowerAI
https://twitter.com/nickfloats
https://twitter.com/artichokes_art
https://twitter.com/storybyphil
https://twitter.com/youseememiami
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